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Search the web using Google!
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Index contains ~25 million pages (soon to be much bigger)
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Trzecia fala?
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Trzecia fala

Share of U.S. digital ad spend, by company type
Annual; 2008-2024 (projected)

Meta and Google . E-commerce . Streaming . Tech Social media Other
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Data: Insider Intelligence. Note: E-commerce includes Amazon, eBay, Walmart and Etsy; streaming includes TikTok, Hulu, Roku, Pluto, Tubi, Spotify, Pandora and iHeartMedia; tech includes Microsoft, Yelp and Verizon/Yahoo; social media includes Snap, Twitter, Pinterest and Reddit. Grey space indicates all other U.S. digital advertising.
Chart: Axios Visuals
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Trzecia fala

Rynek reklamy internetowej w Polsce
vs revenue reklamowe Allegro
dynamika

US Digital Retail Media Ad

spending, 2021205 -
hillions, % change and % ! 8.5%
of digital ad spending
27.3%
. Digital retail media ad spending 2022 _
% change 6.5%
[] % of digital ad spending
2021
23,6%
2020
46%
2018
9,6%
2021 2022 2023 2024 2025 '
B % change Allegro %change (digital ad spending in Poland)

Note: digital advertising that appears on websites or apps that are primarily engaged in retail ecommerce or is bought through a retailer's media Zrédto: Raport Publicis Groupe; dane wewnetrzne Allegro

network or demand-side platform (DSP); examples of websites or apps primarily engaged in retail ecommerce include Amazon, Walmart, and eBay;
examples of retail media networks include Amazon's DSP and Etsy's Osite Ads; includes ads purchased through retail media networks that may not
appear on ecommerce sites or apps

Source: eMarketer, March 2023

(=N INSUMMIT FESTIWAL IN



Wyzwania w Retail Mediach?
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Moze ROI to nie wszystko, ale...

ale czym jest marketing bez ROI?
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ROI, konwersja to podstawa Retail Mediow

- Wybierz model atrybucii

Sprawdz lookback window

Conversion — Korzystaj z narzedzi i metryk
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ROI, konwersja to podstawa Retail Mediow

- Wybierz model atrybucii

click or view based

Conversion last click or multi-touch or
MMM
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ROI, konwersja to podstawa Retail Mediow

- A8 standard - 30 dn
- Sprawdz lookback window
Conversion ale warto korzystaé z 7 dni
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ROI, konwersja to podstawa Retail Mediow

- New buyers vs Repeat shoppers
- Sales Lift, AOV, ACOS
W — Korzystadj z narzedzi i metryk
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Retail Mediowe formaty reklamowe sq
najlepiej oceniane przez
konsumentow

e w Top 5 az 4 to formaty Retail o
Mediowe stgd warto zwrécié

uwage na inne cele
e z ocenami 35% powyzej Sredniej

Zrbdto: Badanie Kantar na podstawie metodologii Media Reactions Sierpien 2024
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Awareness i Consideration!

Jak marketerzy klasyfikujg inwestycje
w Retail Media?

Awareness

Consideration =

Retail Trade
20%

Conversion

Zrodto: Retail Media Research Report, U.S. Merkle 2022; mckinsey.com
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Digital ad formats ranked by awareness impact

OLV - Instream

Social - Instream

Retail Media sqg Retal - Homepage
skuteczne w
budowan i U Audio - Preroll/Midrol
awarenessu OLV - Outstream

Social - Story/Reels
Retail - Product page
Display - Banners

Social - Timeline

o 100

grUUFJ"L MEMQ’ Source: Kantar ContextLab x GroupM Benchmarks 2020-2023
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Video - whnioski te co zawsze

dobra kreacja = silny impact

2 kreacje

CREATIVE video Test dla 2 kreacji
EVALUATION ™ inia Control Delta
Enjoyment 3.25 Online Ad Awareness 28% 11%
Branding 4.05 Message Association 35% 22%
Relevance 2.86 Total Unaided Awareness 45% 30%
Credibility 3.85 T2B Purchase Intent 60% 12%

Newlinfo|  2.76 Wielkosé proby:| 150

Zrbdto: Badanie Kantar Context Lab, Sierpien 2024
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Search lLift- TV + Retail Media

, +38%
Meta-analiza na

27 kampaniach wyszukan marki
na marketplace
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Wyzwania w Retail Mediach?
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